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ABSTRACT 

 

 

The aim of dissertation is to understand if, after a systematic literature review in the field of 

Communication and Innovation, an analysis of Pharmaceutical  web sites, is possible to found a 

common context of communication.  

Management scholars and experts of pharmaceutical sector are compared. 

The thesis is structured in three phases (Phase I, II, III). We have conducted a context analysis of 

the text of the most innovative pharmaceutical firms web sites and, of the text of the most relevant 

articles of the theme “Communication and Innovation”. 

Managerial implications, suggestions for the experts, limits and possible future researches are  

described. 

 


